
 

 
 
     
 

SALES & MARKETING DIRECTOR 
 
There’s nothing complicated about dealing with business people.  
 
They’re just people. Doing business.  
 
By day, international marketing superhero. By night: fluffy bath robe and a box set.  
 
Like Liz, who’s left her laptop cable in the cab. Or Mario, who’s secretly missing his cats. The early riser, 
who’s first in the gym. The sales team preparing for the ‘big pitch’ over a freshly prepared lunch. At Crowne 
Plaza Hotels and Resorts, we embrace the new world of business and understand that Modern business 
travellers want a hotel (and a hotel team) that understands and supports them, helping at every turn. 
 
JOB DESCRIPTION  
 
As Sales & Marketing Director you’ll develop and 
implement sales and marketing strategies for the 
hotel, create and implement tactical plans and 
ensure revenue goals are achieved.  
 
Your day-to-day:  
 
People management 
 

 Manage daily sales activities, plan and 
assign work ensuring you always have the 
right staffing numbers 

 Develop your team and improve their 
performance through coaching and 
feedback, and create performance and 
development goals for colleagues 

 Train colleagues to make sure they hit 
hotel revenue goals to the standards we 
expect and have the tools they need to 
work effectively 

 Drive a great working environment for 
teams to thrive – connect departments to 
create sense of one team 

 Interact with outside contacts: guests, 
vendors and other contacts as needed 

 Develop and maintain great working 
relationships with key clients and outside 
contacts to increase revenue 

 
Financial Management  
 

 Hit all personal/team sales goals and 
maximise profitability 

 Help prepare the departmental budget and 
financial plans including the hotel 
marketing plan 

 Create and implement sales plans that 
drive measurable incremental occupancy, 
increase average rates, increase volume, 
food and beverage and banquet sales 

 Produce monthly reports and sales 
forecasts to analyse current/potential 
market and sales trends, coordinate 
activities to increase revenue and market 
share and monitor performance to ensure 
actual sales meet or exceed established 
revenue plan 

 Create and develop special events and 
sales blitzes to showcase the hotel to 
potential clients. Attend trade shows and 
major market events locally and nationally 
to promote new business and increase 
sales and marketing opportunities for the 
hotel 

 

Guest Experience  

 Provide guests with information (example: 

loyalty programmes, area attractions, 

restaurants, facility information) to 

enhance guest experience 

 Schedule conventions and/or business 

group activities at the hotel and coordinate 

with other hotel-level departments to 

facilitate services agreed upon by the 

sales office and prospective clients 

 Communicate to appropriate departments 

all pertinent information requirements and 

special needs for arriving VIP’s, large 

groups, and other key guests 

 Lead marketing efforts to up sell guests on 

hotel services, offerings, and amenities 
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Responsible Business 

 Work closely with key business leaders, 

officials, and representatives of local 

community groups within the city to ensure 

constant high profile exposure for the hotel 

 Effectively communicate and market 

aspects of the hotel that are sustainable or 

“green” and use information to gain new 

business opportunities 

 Work with advertising agencies, consulting 

firms, and vendors to maximise advertising 

investments and ensure ads represent 

brand identity 

 Raise the awareness and reputation of 

your hotel and the brand locally –

occasionally acting as hotel representative 

for media related enquiry 

 Identify improvements to marketing 

activities and overall hotel sales 

performance and work with other 

departments 

 Ad-hoc duties – unexpected moments 

when we have to pull together to get a 

task done  

 
 
 
 
 
 
 

 
 
QUALIFICATIONS 

 

 Previous experience as Assistant S&M 

Director or S&M Director 

 Excellent verbal and written 

communication skills 

 Excellent listening, negotiation and 

presentation skills 

 Proven ability to position product against 

competitors 

 

WHAT WE OFFER  
  
We’ll reward all your hard work with a great salary 
and benefits – including great room discount and 
superb training.   
 
Join us and you’ll become part of the global IHG 
family – and like all families, all our individual team 
members share some winning characteristics. As 
a team, we work better together – we trust and 
support each other, we do the right thing and we 
welcome different perspectives. You need to show 
us you care: that you notice the little things that 
make a difference to guests as well as always 
looking for ways to improve - visit 
www.careers.ihg.com to find out more about us. 
 
 
HOW TO APPLY  
  
So go on - show us how your passion and 
personality are the perfect fit to deliver memorable 
experiences to our guests. Send your CV and 
application letter to Bruzm.job@ihg.com

 


